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K E Y  O B J E C T I V E S
 
Rebrand an old and tired logo and its  
four key components that make up the 
service. Create a logo that is based on 
the client’s needs that would lead to a 
modern version of their products.

S E R V I C E / 
B R A N D  N A M E

Fitzroy Legal service is a group of 250 
legal volunteers that offer their services 
for free. 

B R A N D  E S S E N C E  

With such a variety of legal practitioner’s 
at its disposal, the essence of the service 
is the variety it can provide to the  
community.

BRAND VALUES
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B R A N D  P R O M I S E

The brand stands for social justice and 
human rights.

T A R G E T  M A R K E T 

Females and Males including disadvan-
taged and new citizens that need legal  
assistance but cannot afford to do so. 

C O M P E T I T O R S  

Corporate lawyers and other community 
services related to law within the area.

O P P O R T U N I T I E S 

There are definite market opportunities 
to grow the brand even more and spread 
its wings via social media platforms with 
community and advocacy. 

BRAND VALUES
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PILLARS

Giving people  
ammunition

Helping disadvan-
taged members of 
the community	  

Caring for the  
community

Integrity of the 
service	

PERSONALITY 
AND VALUES

Emotionally  
connected to the 
world around you.

	
Isolation

Warm environment 
for people to feel safe 
in.

Empowerment

PROOF  
POINTS
 

When you win the 
case.

Socially disadvan-
taged can get back 
to worrying about the 
things which make 
them  
disadvantaged in the 
first place. 

Hopefully there will 
be less crimes in the 
area

There is two hundred 
and fifty+ workers and 
associates  
volunteering their time 
and effort to help the 
community. I.e. They 
also believe that the 
system needs their 
help.

 

BENEFITS

Helps the community 
feel good about itself.

	  

Without a leg to stand  
on legally, disadvan-
taged people feel more 
isolated and vulnera-
ble than they already 
would in a world gone 
mad.

Impacts on health and 
social stability.

Trust and respect in 
the legal system

BRAND VALUE PLATFORM
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I N I T I A L  I D E A S  A B O U T 
F I T Z R O Y  L E G A L  S E R V I C E

RESEARCH AND STRATEGY
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RESEARCH AND STRATEGY
‘ I S O L A T I O N ’  A N D  I T S  M E A N I N G S
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RESEARCH AND STRATEGY
‘ I S O L A T I O N ’  A N D  I T S  M E A N I N G S
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M O O D B O A R D  F O R  “ I S O L A T I O N ”

RESEARCH AND STRATEGY
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C O L O U R  P A L E T T E S  F O R  “ I S O L A T I O N ”

RESEARCH AND STRATEGY
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RESEARCH AND STRATEGY
C O M P E T I T O R S ’  L O G O T Y P E S
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RESEARCH AND STRATEGY
C O M P E T I T O R S ’  L O G O T Y P E S
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DESIGN SKETCHES
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DESIGN SKETCHES



14

DESIGN SKETCHES - FINAL 3 
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DESIGNS STYLISED - FINAL 3
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legal 

service
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Legal 
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LEGAL 
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FITZROY 
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Black and White Stylised Logo

B L A C K  A N D  W H I T E
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DESIGNS STYLISED - FINAL 3

FITZROY
LEGAL
SERVICE
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SERVICE
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B L A C K  A N D  W H I T E
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Fitzroy
Legal

Service

FITZROY
LEGAL
SERVICE
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FITZROY LEGAL SERVICE
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DESIGNS STYLISED - FINAL 3
B L A C K  A N D  W H I T E
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DESIGNS STYLISED - COLOUR 

FITZROY LEGAL SERVICE

FITZROY LEGAL SERVICE

FITZROY

LEGAL

SERVICE

FITZROY
LEGAL

SERVICE

FITZROY LEGAL SERVICE

FITZROY 
LEGAL 
SERVICE

The Final 6
 Colour
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DESIGNS STYLISED COLOUR

FITZROY 
LEGAL 
SERVICE

FITZROY LEGAL SERVICE

I N I T I A L  F I N A L  3

FITZROY LEGAL SERVICE
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DESIGNS STYLISED COLOUR
I N I T I A L  D E S I G N  C H O S E N

FITZROY LEGAL SERVICE
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Fitzroy Legal Service Fitzroy Legal Service

Fitzroy Legal Service Fitzroy Legal Service

FITZROY LEGAL SERVICE FITZROY LEGAL SERVICEFitzroy Legal Ser vice

FITZROY LEGAL SERVICE Fitzroy Legal Service Fitzroy Legal Service

FITZROYLEGALSERVICE FITZROYLEGALSERVICEFITZROY LEGAL SERVICE

FITZROY LEGAL SERVICE

FITZROY LEGAL SERVICE

DESIGNS STYLISED COLOUR
V A R I A T I O N S  -  F O N T  A N D  C O L O U R
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Fitzroy Legal Service fitzroylegalservice

FITZROY LEGAL SERVICE FITZROYLEGAL SERVICE

FITZROY LEGAL SERVICE FITZROY LEGAL SERVICEFitzroy Legal Ser vice

FITZROYLEGALSERVICE FITZROYLEGALSERVICE Fitzroy Legal Ser vice

FITZROYLEGALSERVICE

Fitzroy Legal Service

FITZROY LEGAL SERVICE FITZROYLEGALSERVICE FITZROYLEGALSERVICE

DESIGNS STYLISED COLOUR
V A R I A T I O N S  -  F O N T  A N D  C O L O U R
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FINAL BRAND MARK

FITZROY LEGAL
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CREATIVE RATIONALE

The objective is to rebrand an old and 
tired logotype and its four key 
components that make up the service, 
also creating a logotype that is based on 
the client’s needs that would lead to a 
modern version of their products. 

Females and males including  
disadvantaged and new citizens that 
need legal assistance but cannot afford 
to do so would be encouraged to visit the 
offices of Fitzroy Legal. 

With Fitzroy Legal, now is the right time 
to contact us and seek legal advice. “You 
are not alone”, you can fight through 
whatever you are going through and your 
case will be heard.



25

CREATIVE RATIONALE

The slogan “You are not alone.” is  
referring to the initial research done and 
thoughts conceived by “isolation” which 
was found within the initial “brand value 
platform” statement.  
 
Without a leg to stand on legally,  
disadvantaged people feel more isolated 
and vulnerable than they already would in 
a world gone mad.  
 
With most of the advertising through 
“Outdoor Advertising”, I have deliberate-
ly written the website url as a means of 
connecting through to the Fitzroy Legal 
team. Social media campaigning through 
website, facebook, google+, twitter and 
Pinterest, just to name a few, could be 
potential clients connecting to Fitzroy 
Legal’s database.

Why the dots on the logotype?
The circles/dots are representing  
community and family gathering just like 
clients gather to seek legal advice at  
Fitzroy Legal. They are also representing 
the hundreds of volunteers that are  
aiming to help the community.  
 
The font that I have chosen is called 
Typograph Pro and is based or carved 
out of circles, triangles and squares and 
hence I wanted a typeface that would suit 
the circular nature of the brandmark as 
well as dealing with stability in the form of 
a square and triangle.
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FITZROY LEGAL

FITZROY LEGALFITZROY LEGAL

FITZROY LEGAL

FITZROY LEGAL

FITZROY LEGAL

FITZROY LEGAL

FITZROY LEGAL

FINAL BRAND MARK
L AY O U T  A N D  C O M P O S I T I O N



27

FITZROY LEGAL

FINAL BRAND MARK
L AY O U T  A N D  C O M P O S I T I O N
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FITZROY LEGAL

FINAL BRAND MARK
L AY O U T  A N D  C O M P O S I T I O N
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FITZROY LEGAL

FINAL BRAND MARK
L AY O U T  A N D  C O M P O S I T I O N
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FITZROY LEGAL

FITZROY LEGAL

FINAL BRAND MARK
L AY O U T  A N D  C O M P O S I T I O N
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FITZROY LEGAL

FITZROY LEGAL
fitzroy-legal.org.au

FITZROY LEGAL

Mario Yannakakis
4 Johns Avenue 
Glen Waverley 3150

CLAUDIA FATONE

EXECUTIVE OFFICER

124 JOHNSTON STREET (PO BOX 297)

FITZROY 3065 (DX 96611)

TELEPHONE (03) 9419 3744

FACSIMILE (03) 9416 1124

EMAIL cfatone@fitzroy-legal.org.au

FITZROY LEGAL

FITZROY LEGAL

124 JOHNSTON STREET (PO BOX 297)

FITZROY 3065 (DX 96611)

FINAL BRAND MARK
L AY O U T  A N D  C O M P O S I T I O N



32

May 14, 2014

Mario Yannakakis
Media Production Officer
4 Johns Avenue 
Glen Waverley 3150

Dear Mr Yannakakis,

Thank you for choosing Fitzroy Legal for all your legal requirements and needs. We are 
extremely confident that a positive outcome will be reached and you will be very satisfied 
with the services that we offer.

The literature we have enclosed will assist you in making the most of our services. If you 
have any questions, please feel free to contact us. Your account manager, Laura, can be 
reached at 0400 580 721. Your account number is ZX00012425. When you call, please 
have it on hand so that we can expedite your requests.

As your needs change, we will be happy to help you evaluate those needs and offer you 
the services that will help you achieve your new goals. Again, thank you for choosing 
Marz New Media.

Sincerely,
Mario Yannakakis

Enclosure.

FITZROY LEGAL

Fitzroy Legal
124 Johnston Street (PO Box 297)

Fitzroy 3065 (DX 96611)

BRAND MARK - STATIONERY
B U S I N E S S  L E T T E R
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CLAUDIA FATONE

EXECUTIVE OFFICER

124 JOHNSTON STREET (PO BOX 297)

FITZROY 3065 (DX 96611)

TELEPHONE (03) 9419 3744

FACSIMILE (03) 9416 1124

EMAIL cfatone@fitzroy-legal.org.au

FITZROY LEGAL

CLAUDIA FATONE

EXECUTIVE OFFICER

124 JOHNSTON STREET (PO BOX 297)

FITZROY 3065 (DX 96611)

TELEPHONE (03) 9419 3744

FACSIMILE (03) 9416 1124

EMAIL cfatone@fitzroy-legal.org.au

FITZROY LEGAL

BRAND MARK - STATIONERY
B U S I N E S S  C A R D
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FITZROY LEGAL
fitzroy-legal.org.au

BRAND MARK - STATIONERY
B O O K M A R K
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FITZROY LEGAL

Mario Yannakakis
4 Johns Avenue 
Glen Waverley 3150

BRAND MARK - STATIONERY
E N V E L O P E  -  F R O N T
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FITZROY LEGAL

124 JOHNSTON STREET (PO BOX 297)

FITZROY 3065 (DX 96611)

BRAND MARK - STATIONERY
E N V E L O P E  -  B A C K
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E

O B J E C T I V E

Get more people to look at the website.

Overall increase awareness of fitzroy 
legal as a brand by 25%.

Outdoor advertising on bus shelters,  
railway stations (cbd), buses, trams, 
trains, freeway billboards and freeway 
underpasses.

Refit and paint building front signage with 
the new logo.

Paint whole building with the logo.
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E
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BRAND MARK - CAMPAIGN
Y O U  A R E  N O T  A L O N E
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BRAND MARK - CAMPAIGN
W E B S I T E  M O C K U P
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BRAND MARK - TOOLBOX

FITZROY LEGAL

x

x

x

x

x

L O G O  C L E A R S P A C E  &  M I N I M U M S

To ensure the legibility of the logo, it  
must be surrounded with a minimum 
amount of clearspace.

This isolates the logo from competing  
elements such as photography, text or 
background patterns that may detract  
attention and lessen the overall impact. 

Using the logo in a consistent manner 
across all applications helps to both  
establish and reinforce immediate  
recognition of the brand. 

The provided artwork must be used  
at all times.

The clearspace minimum is equivalent to  
half the vertical height of the logo/icon part 
to the Logotype.(shown here as x), 
regardless of the size at which the logotype 
is reproduced. The minimum size the logo 
should be to be seen clearly on any type of 
media is 20 mm width by 20 mm height.

The font is called “ Typograph Pro - Semi 
Bold” and as a bare minimum should be 
used  at 12 pt size for the capital and 8 pt 
size for the rest of the letters. It shouldd be 
4 pt minimum bigger at all sizes.
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BRAND MARK - TOOLBOX
L O G O  U S A G E  G U I D E L I N E S

To ensure a consistent and appropriate 
brand identity, a general set of guidelines 
for logo usage is outlined as follows.

1. No elements of the logo artwork may be 
recreated, deleted, cropped, or  
reconfigured. All logo artwork is provided 
as Adobe Illustrator, based EPS.

2. A minimum clearspace must be main-
tained on the perimeter surrounding logo 
artwork as outlined on Logo Clearspace 
page. Must use the artwork provided.

3. Logo artwork must be uniformly scaled. 
Non-uniform scaling distorts the proportions 
of artwork and the relationship between the 
icons and letterforms.

4. Logo artwork should always appear 
upright.

5. EPS files are vector artwork and are 
infinitely scalable, thus eliminating the need 
to ensure proper resolution for the purpose 
of reproduction.

6. Logo artwork should appear against a 
solid background to ensure maximum and 
proper contrast.

7. Logo artwork may only be reproduced 
directly from a digital file. It should never be 
reproduced from previously printed  
materials.

8. Do not put a white box around the logo 
when placed on a dark background and do 
not reproduce the logo in colors other than 
those specified in these guidelines.



51

BRAND MARK - TOOLBOX

1. Don’t change the logo’s orientation.

2. Don’t bevel or emboss the logo.

3. Don’t place the logo on a busy  
photograph or pattern.

4. Don’t change the logo colors.

5. Don’t crop the logo in any way.

6. Don’t add “glow” effects to the logo.

7. Don’t present the logo on “vibrating” 
colored backgrounds.

8. Don’t present the logo in “outline only” 
fashion.

9. Don’t place the logo on similarly-colored 
backgrounds.

10. Don’t outline the logo in any color.

11. Don’t add “drop shadow” effects to the 
logo.

12. Don’t put a white box around the  
logo when placed on a dark or busy  
background.

13. Don’t reconfigure or change the size or 
placement of any logo elements.

14. Don’t stretch or squeeze the logo to 
distort proportions.

15. Don’t recreate elements or replace with 
something else.

L O G O  U S A G E  D O N ’ T S

FITZROY LEGAL

FITZROY LEGAL

FITZROY LEGAL

FITZROY LEGAL

FITZROY LEGAL

FITZROY LEGAL



52

Martin Barraud
Businesswoman sitting in circle of office chairs
OJO Images
http://www.gettyimages.com.au/detail/photo/businesswoman-sitting-in-circle-of-of-
fice-chairs-royalty-free-image/83266245?esource=linkconn&aid=81959&asid=186397&
cid=4157&lid=11

Yuki Kondo
The woman who lies to a sofa.
Digital Vision
http://www.gettyimages.com.au/detail/photo/the-woman-who-lies-to-a-sofa-royalty-free-
image/174708791?esource=linkconn&aid=81959&asid=186397&cid=4157&lid=11

Craig Brown
Woman looking out from misty quayside
Photographer’s Choice
http://www.gettyimages.com.au/detail/photo/woman-looking-out-from-misty-quay-
side-high-res-stock-photography/466050417?esource=linkcon-
n&aid=81959&asid=186397&cid=4157&lid=11

Craig Brown
Woman staring out to sea
Photographer’s Choice
http://www.gettyimages.com.au/detail/photo/woman-star-
ing-out-to-sea-high-res-stock-photography/463211835?esource=linkconn&aid=81959&
asid=186397&cid=4157&lid=11

Johner Images
Girl sitting in concrete square and looking at sea
Johner Images
http://www.gettyimages.com.au/detail/photo/girl-sitting-in-concrete-square-and-looking-
high-res-stock-photography/179708827?esource=linkconn&aid=81959&asid=186397&
cid=4157&lid=11

mauro grigollo
Pensive woman at the window
Vetta
http://www.gettyimages.com.au/detail/photo/pensive-woman-at-the-window-royal-
ty-free-image/477773169?esource=linkconn&aid=81959&asid=186397&cid=4157&l
id=11

R E F E R E N C E S  -  I M A G E S
M O O D B O A R D  -  I S O L A T I O N
P A G E  0 8  -  L E F T  T O  R I G H T ,  T O P  T O  B O T T O M

REFERENCES
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Science Photo Library
Lonely senior man
Science Photo Library
http://www.gettyimages.com.au/detail/photo/lonely-senior-man-royalty-free-im-
age/107254774?esource=linkconn&aid=81959&asid=186397&cid=4157&lid=11

DElight
Grief
Vetta
http://www.gettyimages.com.au/detail/photo/grief-royalty-free-image/181888757?
esource=linkconn&aid=81959&asid=186397&cid=4157&lid=11

Julio Lopez Saguar
Lonely tree
Photographer’s Choice
http://www.gettyimages.com.au/detail/photo/lonely-tree-high-res-stock-photogra-
phy/483535591?esource=linkconn&aid=81959&asid=186397&cid=4157&lid=11

Stephen St. John
A person at the end of the boardwalk crossing over the sand dunes.
National Geographic
http://www.gettyimages.com.au/detail/photo/person-at-the-end-of-the-boardwalk-cross-
ing-high-res-stock-photography/488625557?esource=linkconn&aid=81959&asid=1863
97&cid=4157&lid=11

Andrea Zanchi
Alone in the Dark
Vetta
http://www.gettyimages.com.au/detail/photo/alone-in-the-dark-royalty-free-im-
age/166310998?esource=linkconn&aid=81959&asid=186397&cid=4157&lid=11

Multi-bits
Breakwater under the moonlight
Photonica
http://www.gettyimages.com.au/detail/photo/breakwater-under-the-moon-
light-high-res-stock-photography/482388401?esource=linkcon-
n&aid=81959&asid=186397&cid=4157&lid=11

R E F E R E N C E S  -  I M A G E S
M O O D B O A R D  -  I S O L A T I O N
P A G E  0 8  -  L E F T  T O  R I G H T ,  T O P  T O  B O T T O M

REFERENCES
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Family Law & Mediation
http://www.aiflam.org.au/images/aiflam_logo.png

Legal Aid NSW
http://www.legalaid.nsw.gov.au/__data/assets/image/0011/335/logo-ph.jpg

National Association of Community Legal Centres
http://www.hbnc.net.au/hbnc/images/logos/naclc.jpg

Health Legal
http://www.healthlegal.com.au/themes/hl/img/logo.png

The Australian Institute of Social Relations
http://www.socialrelations.edu.au/wp-content/uploads/sites/9/2013/06/institute-logo1.
png

Refugee Week
http://www.refugeeweek.org.au/images/refugeeweek-header.jpg

McInnes Wilson Lawyers
http://www.mcw.com.au/gfx/interface/mcw-logo.jpg

Hume Riverina Community Legal Service
http://www.communitylaw.org.au/alburywodonga/cb_pages/images/HRCLS_Logo_
small.gif

Company Matters
http://www.companymatters.com.au/images/Company-Matters.gif

Sparke Helmore Lawyers
http://www.sparke.com.au/custom/files/media/logo-sparke-helmore-header.png

National Youth Week 2014 logo | Go to the National Youth Week 2014 home page
http://www.youthweek.com/profiles/youthweek2014_profile/themes/youthweek2014_
theme/images/nyw2014_headerlogo_only.gif

Legal services board
http://www.lsb.vic.gov.au/wp-content/themes/LSB-Theme/assets/lsb.png

REFERENCES
R E F E R E N C E S  -  I M A G E S
L E G A L  S E R V I C E S  L O G O ’ S
P A G E  1 0  -  L E F T  T O  R I G H T ,  T O P  T O  B O T T O M
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Aboriginal Legal Service
http://www.als.org.au/

Barnardos Australian Recruitment Services
http://www.abrs.net.au/images/logo.jpg

Sailing Anarchy Legal Fund
http://sailinganarchy.com/wp-content/uploads/2013/06/sa-legal-fund-logo1.png

AJPark Intellectual Property
http://www.ajpark.com/assets/img/ajpark-logov2.png

West Heidelberg Community Legal Service
http://www.communitylaw.org.au/westheidelberg/cb_pages/images/WHCLS_logo_sml.
gif

Legal & General
http://www.legalandgeneral.com/web_resources/lgrb/images/content/lg-logo.gif

ANTaR - sea of hands
http://antar.org.au/sites/all/themes/antar/logo.png

Youth Law - Young People’s Legal Rights Centre Inc.
http://www.youthlaw.asn.au/wp-content/uploads/oldlogo.jpg

McInnes Wilson Lawyers
http://www.mcw.com.au/gfx/interface/mcw-logo.jpg

The Resolution Network
http://www.resolutionnetwork.com.au/

Accommodation Association of Australia
http://www.hmaa.com.au/Portals/34/Skins/hmaa/images/aaoa-logo.gif

Law Society of New South Wales
https://www.lawsociety.com.au/cs/fragments/ls_header/images/logo.jpg

St John Ambulance Australia
http://stjohn.org.au/assets/static/img/logo-1x.png

REFERENCES
R E F E R E N C E S  -  I M A G E S
L E G A L  S E R V I C E S  L O G O ’ S
P A G E  1 0  -  L E F T  T O  R I G H T ,  T O P  T O  B O T T O M
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Jesuit Social Services
http://www.jss.org.au/templates/jss-home-page-layout-v1.0.2/images/jss-logo.png

GlobalX
http://www.globalx.com.au/Portals/4/globalx_information_logo.png

Allens Linklaters
http://www.allens.com.au/index.htm

Omond & Co. 
http://www.omond.com.au/Sites/585/Images/header.gif

Trevor R Howse
http://www.trevorhowse.com.au/images/trevor-howse-consulting-logo.png

NT LAW
http://www.ntlaw.com.au/logo.png

Donaldson Walsh Lawyers
http://www.donaldsonwalsh.com.au/assets/logo.png

Legal Aid Queensland 
http://www.legalaid.qld.gov.au/Style%20Library/masterThemes/laqinternet/images/
LAQ-logo-web.png

SIPTU
http://www.siptu.ie/media/media_11729_en.jpg

Hynes Legal
http://hyneslegal.com.au/s/image/resize/u/lib/cms/website-logo.png
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Legal Services Commission of South Australia
http://www.lsc.sa.gov.au/images/lsc-header.png

Women’s Legal Services Queensland
http://www.wlsq.org.au/themes/wlsq/interface/images/logo.jpg

The Australian Legal Practice
http://theaustralianlegalpractice.com.au/images/the-australian-legal-practice-logo.gif

Women’s Legal Services Australia
http://www.wlsa.org.au/img/womens-legal-services-australia-logo.png

National Association of Community Legal Centres
http://www.hbnc.net.au/hbnc/images/logos/naclc.jpg

Debt Solution- Law and Legal Services provider company logo
http://www.logopeople.com.au/images/debt-solution_img.jpg

Law and Legal Services provider company logo
http://www.logopeople.com.au/images/mark-law_img.jpg

Legal Services Commission of South Australia
http://www.lsc.sa.gov.au/images/lsc-header.png

HopgoodGanim Lawyers
http://www.hopgoodganim.com.au/

Victorian Aboriginal Legal Service Co-operative Ltd.
http://www.vals.org.au/

Central Australian Womens Legal Service
http://cawls.org.au/

Aboriginal Legal Service of Western Australia
http://www.als.org.au/templates/als_home/images/logo.png

Watts McCray
http://www.wattsmccray.com.au/wp-content/uploads/2014/01/logo.jpg
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The Women’s Legal Service (SA) Inc.
http://www.dvrcv.org.au/sites/thelookout.sites.go1.com.au/files/styles/service_logo/pub-
lic/WLSSA.gif?itok=mlRlKbCu

Ereports
https://www.ereports.com.au/content/wp-content/themes/ereports/img/logo.png

Homebirth Australia
http://homebirthaustralia.org/home/wp-content/uploads/2012/07/HBA-Logo150.png

Toogoods Lawyers
http://www.toogoods.com.au/assets/img/logo_home.png

Law and Legal Services provider company logo
http://www.logopeople.com.au/images/family-and-immigration_img.jpg

Parke Lawyers
http://www.pl.com.au/images/logo-parke-lawyers.png

Webb and Boland
http://www.webbandboland.com.au/images/Office/Wall.Logo.jpg

Legal Aid of Western Australia
http://www.clanmidland.org/wp-content/uploads/2012/11/LAWA-logo2-150x115.png

University of Queensland
https://engineering.purdue.edu/GEP/News/Spotlights/seed-grant-for-purdueuq-early-
career-researcher-exchange-travel-grant-call-for-applications/uq_logo.jpg

The Law Council of Australia
http://www.legalpracticeintelligence.com.au/userfiles/image/LawCouncil.png

Davies Collison Cave
http://www.davies.com.au/images/logo-2012-05-01.png

Little and Associates
http://www.littleassociates.com.au/website/images/logo.jpg
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Norton Rose Fulbright | Global Legal Practice
http://www.nortonrosefulbright.com/_resources/nortonrosefulbright/images/layout/nor-
ton-rose-logo.gif

Molino Cahill Lawyers
http://www.molinocahill.com.au/images/logo.png

Countrywide Immigration Services
http://www.cwis.co.nz/wp-content/themes/theme2/images/logo.png

Minter Ellison Lawyers
http://www.minterellison.com/files/ImageControl/a3650a10-6b71-4d50-8ddd-0ff9fd-
1871b6/7483b893-e478-44a4-8fed-f49aa917d8cf/Presentation/Image/ME-Logo.jpg

Teddington Legal Services
http://www.teddingtonlegal.com.au/dev/wp-content/uploads/2014/02/LogoWeb-300x75.
png

Fox Tucker Lawyers  I  Commercial Lawyers Adelaide
http://www.foxtucker.com.au/wp-content/themes/prosto/img/logo.png

DIY Family Law Australia
http://www.diyfamilylawaustralia.com/Images/diyfl_logo_160.jpg

Duhaime Law
http://www.duhaimelaw.com/

Sweeny Legal Logo
http://www.sweenylegal.com.au/addons/shared_addons/themes/sweeney/img/img-lo-
go.jpg

Andersons Solicitors
http://www.andersons.com.au/images/andersons-logo.png

Family Law Practitioners Association
http://www.flpa.org.au/images/logo.png

Kemp Strang Lawyers
http://www.kempstrang.com.au/
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Hilditch Lawyers
http://www.hilditchlawyers.com.au/img/logo.png

Women’s Legal Services Australia
http://www.wlsa.org.au/img/womens-legal-services-australia-logo.png

HHG Legal Group
http://www.hhg.com.au/uploads/5280772_386502_hhg_logo.jpg

South Australian Native Title Services
http://www.nativetitlesa.org/images/logo.png

ACCC Home
http://www.accc.gov.au/sites/default/themes/accc_accc_theme/images/top-logo.png

Wright Rose-Innes Inc
http://www.wri.co.za/Telerik.Web.UI.WebResource.axd?imgid=d-
c25744ee79b47869b1ff1b02ca6609f&type=rbi

Legal Advice
http://www.legaladvice.com.au/uploads/images/legal-advice-logo.png?v=1

Federation of Community Legal Centres
http://www.fclc.org.au/

Legal services board
http://www.lsb.vic.gov.au/wp-content/themes/LSB-Theme/assets/lsb.png

Leading Age Services Australia
http://www.lasa.asn.au/

Pre-Paid Legal Services 
http://prepaidlegal.com.au/templates/yt_beyond/images/Pre-paid-Legal-Montage-1a-
david2.jpg

Wisewould Mahony | Lawyers
http://www.wisewoulds.com.au/assets/image/Wisewould-Mahony-Logo.png
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IRDI Legal
http://www.irdi.com.au/images/noflash/inner-logo-legal.gif

J.B. de VERE TYNDALL | Solicitor and Barrister, Migration Agent 
http://tyndall.net.au/Images/Tlogo%20copy.jpg

McInnes Wilson Lawyers
http://www.mcw.com.au/gfx/interface/mcw-logo.jpg

Government of South Australia | Consumer and Business Services
http://www.cbs.sa.gov.au/wcm/wp-content/themes/Avada/images/logo.gif

QPILCH
http://www.law.uq.edu.au/templates/law2010/images/subsites/probono-symposium/
QPILCH-logo.jpg

Executors Help Legal services
http://www.executorshelp.com.au/executorshelp/images/executorshelp_header_logo2.
jpg

Young Workers Legal Service
http://www.ywls.org.au/images/common/logo.jpg

Legal Aid NSW
http://www.legalaid.nsw.gov.au/__data/assets/image/0011/335/logo-ph.jpg

Norton Rose Fulbright | Global Legal Practice
http://www.nortonrosefulbright.com/_resources/nortonrosefulbright/images/layout/nor-
ton-rose-logo.gif

Duncan Basheer Hannon Lawyers
http://www.dbh.com.au/images/header.jpg
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Jorge Salcedo - Bus Stop Billboard At Night - Dreamstime Stock Images
http://www.dreamstime.com/royalty-free-stock-images-bus-stop-billboard-night-im-
age9825679

Adshel - Railway Station - Adshel Townhall digital
http://www.oma.org.au/__data/assets/image/0009/8883/Adshel-digital-station-town-
hall-main-image.jpg

APN Outdoor - Bus Transit advertisement
http://www.apnoutdoor.com.au/sites/default/files/0000040423-Superside-00803557_0.
JPG

APN Outdoor - Melbourne Tram advertisement
http://www.apnoutdoor.com.au/sites/default/files/Sky%20Breaker%20Kit%20Kat_0.JPG

Torch Media
TorchMedia | Melbourne Trains - Advertising on the exterior of Metro Trains Melbourne:
http://torchmedia.com.au/wp-content/uploads/2013/08/billyblue.jpg

Freeway Billboards - Clear Channel
Could not determine.

Freeway Billboards - RSPCA Close Puppy Farms Campaign
http://deathrowpets.files.wordpress.com/2010/10/puppyfactoriesbill-
board-2-monash-oct-2010.jpg

Fitzroy Legal service Building - Side Photograph - 124 Johnston Fitzroy
https://www.google.com.au/maps/@-37.7984,144.97919,3a,75y,208.82h,98.14t/
data=!3m4!1e1!3m2!1s5CG0d-f4ARpFYhCeOHHUlQ!2e0!6m1!1e1

Fitzroy Legal service Building - Front Photograph - 124 Johnston Fitzroy
https://www.google.com.au/maps/@-37.7984,144.97919,3a,75y,208.82h,98.14t/
data=!3m4!1e1!3m2!1s5CG0d-f4ARpFYhCeOHHUlQ!2e0!6m1!1e1

Fitzroy Legal service Building - Front Photograph
124 Johnston Fitzroy
https://www.google.com.au/maps/@-37.7984,144.97919,3a,75y,208.82h,98.14t/
data=!3m4!1e1!3m2!1s5CG0d-f4ARpFYhCeOHHUlQ!2e0!6m1!1e1

Image on website.
http://media.tumblr.com/tumblr_m4k2nyZHTK1qmbgvd.jpg
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